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SASP target 2014  
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BMI trends between 1991 and 2008 with the SASP 

target for healthy weight 

Data source: South Australian Health Omnibus Survey (HOS), SA Health3 



The proportion of overweight and obese preschool 

children (4-5 yrs) 1995-2008, South Australia, by 

male/female 

Data source: Children Youth and Womens Health Service (CYWHS) preschool health check 

BMI data1 
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Childhood overweight & obesity prevalence 

data in FLVS and in CT 
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From education to education + city involvement 



EPODE’s (OPAL’s) over-riding aim 

is to change the social norms 

around healthy eating and 

physical activity making them 

the preferred option. 

  

This is done by working with 

whole communities.  



Opal settings 

 



OPAL’s key guiding principles 
 

• is positive and non-stigmatising – OPAL is 

sensitive to body image concerns and does not 

demonise food, behaviours or factors connected 

with healthy weight 

• adopts community development principles 

• will work in partnership with others across 

multi-sites and multi-settings 

• uses social marketing principles and a thematic 

approach as a catalyst for action 



Water theme poster 

– general use 



Water theme leaflet – parents 



The links between Opal and 

libraries 

 

• community information – distribution point 
for brochures, merchandise etc 

• displays 

• collections – parenting kits 

• services – supplying water  

• events – span of audiences 



Displays in libraries 

Getting the message 

about Opal out at 

Woodcroft library 



 
  

…and also at the Hub library 



Collections 

• parenting kits 

• selecting books for storytime sessions 

• information books for children and adults 



Events 

Integrating Opal messages into events for parents and young 

children 



Library trails 

• offered in school holidays 

• aimed at primary school aged 

children 

• the message will be make 

water your drink of choice 

• prize – a water bottle 



Events for young people 

and adults 

• writing competitions  

• YouTube – advertising water as  
drink of choice to your friends 

• the great debate 



…..and table talks 



Questions 


